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[ILM Academy of

Higher Learning, Jaipur

[ILM Academy of Higher Learning, Jaipur was
established in 1998 under the aegis of the
Ram Krishan & Sons Charitable Trust, Lodhi
Road, New Delhi. The Trustis running various
management institutions with the acronym
[ILM in different parts of the country with
campuses in New Delhi, Gurugram, Greater
Noida and Lucknow.

Over the years, the Institute and its
founders have successfully fulfilled the
extensive objective of propagating
quality professional education and have
made [ILM a National Brand. The Jaipur
Campus of the institute offers two years
full time Post Graduate Diploma in

Management (PGDM), approved by
AICTE.




IILM...

A seat of holistic learning

In Persian, IILM or “ilm” means knowledge.
Thereby the name IILM connotes a place for
seekingand attaining education and wisdom.

Our logo depicts the rising Sun, which in the words
of Swami Vivekananda, is symbolic of Jnana, within
the universal symbol of the temple of learning. The
goal of IILM is to prepare students for the
challenges ofleadership.

First “I"—-Integrity
Second “I"-Innovation
Third  “L”-Leadership

Fourth “M”-Management

[ILM Academy for
Higher Learning, Jaipur is

recognized by AICTE. On

successful completion of the

programme, students are //";’

eligible for Post Graduate

Vision 2022

[TLM will educate and develop

innovative, entrepreneurial and

responsible business leaders.

Our Mission

We will offer with wider access and in an inclusive and
responsible manner:

| An academically rigorous, practice and research
supported, management education based on
principled and ethical values, which maximizes the
value add from entry to exit.

| An inspirational learning environment which fosters
the understanding of disruptive, technological
changes; challenges current assumptions, and
encourages continuous innovation and learning.

| An outstanding practice based and work related
learning experience which focuses on the application
ofknowledge and skills and is globally relevant.

| Personal mentoring which respects
individuality and inspires students to become
responsive and responsible business leaders.

We will facilitate business and management
research that leads to the creation of actionable
knowledge, improves the understanding of
management practices and provides inspiration
for entrepreneurship and innovation.
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PGDM
Programme

The Post Graduate Diploma in Management is
designed with a view to fulfill the dynamic
requirement of the industry from management
graduates. The curriculum incorporates practical
learning, on-the-job-training and global case
studies for developing a strategic orientation so
that the budding managers can face the
challenges of the dynamic corporate world. Our
PGDM curriculum has been designed and is
continuously updated with a careful review of its
impact on students' learning and industry's
requirements. Our balanced pedagogic approach
from classroom teaching to non-classroom
learning equips the students with strong
conceptual knowledge and skills, which help

them to meet industry expectations from

managementgraduates. inspired by the best of leading global B-School. It offers
With curriculum benchmarked against the best experiential learning avenues through FIELD, Career Trek
in the world, The IILM PGDM goes beyond the and Managerial Skill; as at Wharton and Stanford
traditional functional silos of Marketing, Finance, respectively.

OB-HR and Operations. After close interaction . . . . .
i ) ) With over a decade's experience in training future

and input from the Indian industry, our ,
] - ) i entrepreneurs and mangers, [ILM is proud to have 3500+
interegated and experiential curriculum is also .. ) )
well placed alumni in top companies India and abroad.

' Building
Conceptual W
Knowledge §

Application
Based
Learning

Enhancing
Employability
Potential




Globally
Benchmarked
Curriculum

The course modules are inspired by the Stanford

Graduate School of Business, Wharton Business
School and IIM-A. The curriculum combines
experiential learning so that students are capable
of turning concepts into effective decision making,
initiating action from the knowledge and
converting ideas into change. The program is
delivered in 6 terms; each term spread over 3
calendar months. In the first year of the program,
the students imbibe foundation concepts, tools
and techniques of management. Year 1 begins with
Term 1 General Management Perspective which
covers a series of courses aimed at diving into
complex managerial issues to gain insight into the
perspective of a capable and efficient manager.
Term 2 and 3 will focus on core foundation courses
which will provide the base for management
educationin each discipline calibrated to the skills,
experience and future goals. In the second-year
students can choose their electives from six major
areas. [ILM's approach to major areas gives our
students the flexibility and guidance they need to
carve out a unique intellectual experience that is

relevant to their specific educational and career

goals. In addition to major areas, [ILM provides
“Pathways” to the students who are interested
in building expertise in emerging areas and
evolving industries. A pathway is an
integrated, cross-functional sequence of
courses designed to address a particular skill
set or industry for which there are an active
student and recruiter in demand. In addition
to major areas, [ILM provides ten divergent
pathways namely Data Analytics, Consulting,
Growth and Scaling, Entrepreneurship/Start-
ups, Social Impact, Investment Banking and
Private Equity, Health-care Management,
People's Skills, Market Place and Family
Business which are designed to incorporate
the desired skills in the students so as to

prepare them for emerging industries.

Field: This module is divided into 3 parts:
FIELD 1 aims at improving the students’
teamwork and leadership skills. Students
understand the dynamics of working in teams
and how individual performance affects
overall team performance. FIELD 2 reiterates
team building skills while instilling problem-
solving and presentation skills in the students.
FIELD 3 works on formulating a business plan
in order to make learning more practical and
engaging for a micro-business of a new

product/serviceidea.

Our curriculum provides experiential learning through FIELD

(Field Immersion Experiences for Leadership Development), Career

Trek, Leadership Labs and Managerial Skills.




Career Trek: It requires students to travel to different parts of the
country to interact with the various functional heads of reputed
organizations, to gain a first-hand understanding of job skills required

forvarious industries. This enables students to plan their career paths.

Leadership Labs: In this course, participants get a number of
opportunities to experience leadership in action and allows
participants to reflect on the nature of leadership and discover
individual strengths and weaknesses as a leader. Here participants
getan opportunity to lead a team as well as to be amember of a team
led by others. The course is different from other conventional
courses since participants learn-by-doing, rather than reading
about other leaders. For experiential learning to work student
participants need to engage in the activities fully, reflect upon
their own and others behaviour, receive and provide constructive
feedback. Learning in the course is dependent primarily on
participation; the more participants engage themselves, the
greater will be the learning and development of the capacity to

learn from any experience in personal and professional life.

Managerial SKills: This course examines a number of
common managerial challenges' faced by executives in
leadership positions. These challenges are explored using 4
case examples, each asking participants to evaluate a series
of situations, develop alternatives for their resolution, and
ultimately recommend and implement a course of action
from the point of view of the company's owner/manager.
These discussions happen in the context of mid-sized
businesses in order to highlight the impact that key
decisions and their implementation can have on the

broader organization and its goals.



PGDM Course Structure

Term-| Term-1V
Term-Il Term-V
_Term-III _Term-VI

Core Courses Career Courses

- Financial Accounting = Advance Excel
= Corporate Finance = Emotional Intelligence
= Micro Economics = Technology and Business

= Macro Economics
= Organizational Behavior

= Human Resource Management
= Operations Management

= Critical Thinking, Reading & Writing
= Purposeful Work and Life Choices
= Management through Movies

Marketing Management
Strategic Management

Business Research

Quantitative and Data Analysis
Entrepreneurship, Innovation &
Sustainability

= Intentional Networking

Effective Communication

Verbal & Logical Reasoning
Numerical Aptitude & DI
Grooming and Etiquette

CV, GD & Interview Preparation &
Placement Workshops

Electives for second year

Finance

Business Analysis & Valuation Using
Financial Statements

Modern Financial Macroeconomics
Fixed Income Securities

Financial Services for Low-Income
Households & Family Businesses

Managing the Financial Firm

Quantitative Methods for
Finance & Investments

Derivatives Pricing and Risk
Management

Modern Investment &
Portfolio Management

Corporate Tax Planning

Mergers & Acquisitions

Bitcoins and Crypto Currencies
Private Equity and Venture Capital

Working Capital Management

Economics, International
Business and General Paper

Modern Financial Macroeconomics
Strategy Beyond Markets
International Trade Theory & Policy

Institutions , Macroeconomics &
the Global Economy

State and Society

Sales and Distribution Management

Marketing Concepts
in The Digital World

Dynamic Marketing Strategy
Rural Marketing

Marketing of Services

Brand Management

Market Research & Analytics
Managing Customer Value

Retailing

Integrated Marketing Communication

Consumer Behaviour

Human Resource Planning
and Acquisition

Learning & Development
Personnel & Industrial Relation

People Operation from
Start up to Scale up

Performance Management
and Reward

HR Analytics
Power & Influence
Cross Cultural Management

Talent Management Strategy

Managing change and
Transformation

Negotiation

Project Management

Introduction To Programming
For Data Analysis

Big Data Analytics /Business
Intelligence From Big Data

Enabling Technologies

Electronic Business and Online
Marketplaces

Making Data Relevant

Service Operations

Human and Machine Intelligence
Electronic Payment Systems
Problem Framing

Operations Strategy

Quality & Productivity / Total
Quality Management and Lean
Production

Supply Chain Management

Blockchain



[ILM Career Centre

The IILM Career Centre helps students to get out of their comfort zones and explore their potential.
Launching successful careers through a combination of academic courses and practical guidance,
[ILM Career Centre aims at steering the students in the right direction for a successful and fulfilling
professional life through a variety of endeavours.

[ILM Career Centre offers support and guidance through Alumni Connect where students get an
opportunity to meet, interact and learn from Alumni as well as explore possibilities of working
with them. Those students who are not clear about their choices can turn to Career Advisory to
point them in the right direction through a series of advisory and Counselling on professional as
well as personal fronts. Through Industry Interactions with different industries, Career Centre
hopes to expose students to wider career choices and explore new horizons to careers and
innovation.

Career Centre believes that the world is an oyster and students can achieve anything they wish in
life or go anywhere they want because they can create the opportunity and develop the ability to do
so. Career Centre takes the students to the next level by organizing counselling workshops on
mindfulness and purposeful living and offers several courses that help students fit in seamlessly
into the professional world
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PLP & CDP

[ILM is offering a unique student development initiative in the form of Personal
Leadership Programme (PLP) and Career Development Programme (CDP).

Personal
Leadership
Programme

The Personal Leadership Program (PLP) is
designed to help students to develop self-
knowledge and interpersonal skills by
introducing a set of learning experiences
throughout the PGDM program that will give
opportunities to enhance self-awareness,
awareness of others and clear actionable
developmental pathways to promote effective
working with others. The objectives of this
programare:

Career
Development
Program
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turn awareness into information, lack of
concrete behavioural coordination and planning,
action plans leadership emergence, team

\ A performance, etc.).

When students joins PGDM programme, getting a good job and
having a successful career thereafter is on top of the mind. Going for
an interview and getting a job may look like a single activity but it is
actually a series of activities that lead to getting the most suitable job
at that stage of your career. There needs to be a lot of planning and
diligence behind acquiring and polishing that right set of skills that
will notjust getyou ajob butalso help you sustain thatjob and rise in
your career. And that effort needs to start from day 1 of your PGDM
journey. The Career Development Program is an exciting aspect of
the curriculum at I[ILM. We have designed the CDP for you keeping
exactly this in mind.

o A
Objectives of CDP Program
A 4

—_— —_— L
RN RN RN
,' Understand \‘ ,' \‘ ,' Develop s
# about the various y # Networkwith ¢ # SMART goalsto

: industries, sectors, : : professional : : build a desirable
1 professionsand , % for a better g Vv profile from entry
s roles # % understanding ¢ % toexitatllLM ¢

\e VI VAN ¢
s s’ }‘* o’ }‘* e

“Cam=® “Cam=”



lILM’s Comprehensive Placement Preparation

lILM develops lifelong skills through a process of Personal and
Career Development Programmes that ensure students achieve their goals.
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develop abetter understanding of real life business situations. These activities

I n d u St ry The purpose is to connect students with industry experts and help them to

not only strengthen our relationship with the companies but also provide a

CO n n ect platform to the students to use their conceptual knowledge in an

Distinguished
Guest Speakers

§
§
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organizational setting. This real-life industry experience and the inputs
shared by the corporate leaders results in experiential learning, thus adding

y
q value to the learning process.

Prof. Himanshu Rai - Director, IIM Indore

Prof. Azhar Kazmi - Professor King Fahd University of
Petroleum and Minerals,Saudi Arabia

Mr. Chintan Bakshi - CEO at Startup Oasis

Dr. Arvind Kalia - National Head Marketing, Rajasthan Patrika
Dr. Madan Lal Sharma - State HR Head, GVK EMRI

Mr. Anurag Siddharth - Sr. Manager at Bharti Airtel

Ms. Alka Batra - MD at Aegis Jobs Pvt. Ltd

Mr. Manish Sharma - Regional Manager, Prism Johnson Tiles
Ms. Renu Shekhawat - HRBP at Curefit

Mr. Vivek Bagaria - Co-founder Astorianz Industries

Ms. Meezab Unnisa - HR at HITAM

Mr. Vishal Bhojani - BFSI expert

Mr. Hari Singh Shekhawat - President Human Capital at
Welspun Corp LTd., Alumni XLRI, Jams

Mr. Sanjay Goswami - Director of sales, South Asia, EBSCO




Internship

Real World Training

At 1ILM, Summer Internship Projects (SIP) are
taken very seriously and are a major part of the
curriculum activity. The students are put
through a workshop prior to the summer
internship to ensure that they understand the
importance and the learning process. The
curriculum mandates a 3-month long
internship, meant to provide a first hand
experience of the business world. Moving from
the classroom to the corporate reality through
summer internships makes the students more
proficient at handling real-life challenges
making effective decisions. [tacquaints students
with the demands of the professional world of
work in terms of knowledge, skills and attitude

to perform effectively.

This short-term experience exposes
students to face the real time challenges
atworkplace

SIP Project

SIP projects are evaluated by faculty
mentors before they are allocated to the
students. The faculty mentors also visit
companies and interact with the
industry mentors on a regular basis to
track the progress of the students'
performance. Students are required to
submit fortnightly a progress report to
their mentors as a part of their
evaluation. Guidance on how to prepare
their reports is provided by faculty
mentors during students' non-working
hours. The project is culminated with a
presentation by the student before a
panel of company representatives and
the industry mentor at the company
premises or presentation of the same

before a panel of faculty and alumni.

Report

Presentation
Panel of Faculty
and Alumni

Industry Mentor
Company
Representatives

Description of SIP,
Analysis and
Recommendation

Industry Mentor
Faculty Mentor

In-Company
Presentation




Placement

[ILM attracts some of the best recruiters from the entire country. The Career Development Cell facilitates

excellent placements as well as desired career shifts. The CDC team comprising of dedicated and trained

professionals, develops and maintains relationships with recruiters. At IILM Jaipur placements are done

through a two pronged approach-the campus specific drives that are organized by the placement team at

Jaipur campus and the centralized drives organized by the placement teams of [ILM Campuses in NCR.

Goal Aptitude
Setting Test
Resume

Building
Sessions

Personality : .
Development Communication
Classes

e | The aim of Career Development Centre
I- (CDC) at]Jaipuris to equip students with
T proficiency in the skills required to geta
CDC@ job. The CDC hosts more than 100
lILM Jaipur  campus drives each year across various

sectors at IILM Jaipur. Prior to the
conduct of each campus drive, a
customized Pre-placement talk is

organized.

SWOT
Analysis

Placement & Training
Initiatives

Psychometric

Profiling

s

Centeralized
Placement

Sessions

Mock
Interviews

TMAY

Group

Discussions
: Pm > Grooming
Placement Sessions

Talks

The Centralized placement drives focus
on placing students in those companies
which attract talent at a national level.
The students of Jaipur campus
participate in more than 60 such drives
each year. This additional facility
enables the students to appear in the
selection processes of brands and top

level multinational companies.




Placement 300+ Companies

Sector Wise Placement Of Recent Years

5%
Media

10%
Banking

4%

Manufacturing

4%

Insurance

Placement

300+

Companies

3%
Retail

Our Recruiters Across Sectors

RETAIL Manufacturing = Consulting Cosmetic = Media Real Estate
Samrath Life Style Hawkins Abacus Loreal Dainik Bhaskar  UDB
Jaipur Rugs E&Y Times of India  Investor clinic
India Mart e-Value Serv Mahima Group
IT Hospitality E-Commerce Banking FMCG Finance
Cognus Technology  Oberoi Flipkart Axis Bank ITC Home Credit India
Iskylar Technologies | Orchid Paytm American Express Amul Grail Research
ZYCUS Trident 99acres.com Standard Chartered Bank PepsiCo UBS
Meta Cube Fairmont Amazon India  Citi Bank Coca Cola NAV Back Office
Bosch Hotels Royal Shiksha.com Kotak Mahindra Britannia WNS
Info edge Holiday Inn ' Del Monte S&P
) Zomato HDFC Bank .

Radisson Blu Naukr ICICI Securities Evangelina Ken Research
Insurance EHCC Hospital ~~a-r-com . Mondelez International | Midland Micorfinance

Fortis Hospital >Wig9y Aingel Stiglding Cremica Food
Shri Ram General o p Nearb AU Bank

The Lalit Hotel 'Nearby.com ! Paayas Milk
Insurance Indusind Bank HLL
Kotak Life Bandhan Bank
HDFC Life

SBI Life

Yes Bank




Alumni are a very important resource of any university and a strong
alumni community is an irreplaceable asset for any organisation. At
IILM we are proud to have a huge network of over 10000+ alumni who
are well placed at various capacities across industries both in India and
abroad. We engage with our alumni in various ways like Annual Alumni
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Connect with Alumm

Meet, Alumni Engagement etc. they are invited to interact with
students to motivate them about careers or to deliver guest lectures
on topics of their expertise. They are consulted with regards to

suggestions of industry specific workshops to hone our students
skills. They also become alumni mentors to our students.
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Highly Qualified and

Experienced Faculties

The foundation of any good academic Institution is its faculty and the
most important activity is the teaching learning process. Teaching
fraternity form the key to this process and through their expertise,
convert knowledge into wisdom thereby making it applicable beyond
the boundaries of time and space. IILM has diverse pool of intellectual

capital drawn from various fields, endowed with rich research
and teaching experience. Our faculty is highly qualified and come
from top institutions from across the country. [ILM is adequately
equipped with full time staff for making the teaching learning a
pleasantexperience.

* 100+ faculty from top national and international B- schools, IIT and IIMs with corporate experience.

* 300+ industry experts on campus every year

Dr. Gitika Mayank
Director, Professor, Finance, (Ph.D, MBA, DBE, B.Sc(Physics Hons)

[ILM aims at providing world class responsible and value based management education. The curriculum is thereby
designed to groom students with knowledge, technical skills and competencies and most importantly life skills to propel
the students in their growth trajectory. The institute provides an inspirational learning environment with impetus on
research, continuous innovation and learning. It strives at creating responsive and responsible businessleaders.

Dr. Nimesh Gupta,
Associate Professor, Operations, (PHD, MBA, BE(ECE), Business Analytics (IIM-C)

This PGDM programme course is highly self-contained in every aspect of management education and implementation. It
includes a wide range of modules starting from Finance, Marketing, HR and Operations to Digital Marketing, corporate
Finance, 360 degree appraisal process. Each module has an in-depth conceptual as well as practical coverage. In my
opinion this course is amust for any student who desires to have a successful career in the corporate world.

Dr. Anita Gangrade
Associate Professor, Business Law (PhD, MA, MLIS, LLB)

Knowledge, Transformation and Empowerment are the 3 key mantras in our IILM Institute. Students are the pillars of
any educational institute. At IILM Jaipur we focus on developing strong Alumni connect so that this bond between
students and institute remain everlasting and also helps in bringing up corporate connect with the help of Alumni.

Dr. Swati Bhargava
Assistant Professor, Operations, PhD, MBA, M.Com. (ABST)

Rigour in academics is the hallmark of any great institution. IILM Jaipur has followed a philosophy of continuous
improvement in skills, pedagogy and practical application of the knowledge learned. PGDM programme at [ILM Jaipur
will give students an opportunity to look beyond the traditional aspects of business management. It will provide a
holisticlearning and prepare the foundation for future leaders and managers.

Ms. Rishika Sharma

Assistant Professor, HR (MBA, M.Com(EAFM), BBA)

Finance and Marketing are of vital significance to all organizations. With the right training and education, there can be a
strong level of preparedness among future business professionals to incorporate these digital advancements in their
functioning. AtIILM, we bring about that preparedness by incorporating industry connectas a part of our curriculum.

Ms. Kalpana Rajpurohit

Assistant Professor (HR & Marketing, MBA, UGC-NET)

Developing successful managers is the key to success of any B-school. At I[ILM Jaipur we believe in overall personality
development of a student by giving them opportunities not only in academics but also in extra curriculars by organising
various events like Flair, B-Quiz, Debate etc.




Admission Y
Procedure

/ The programme is targeted at individuals with |
1 1

/ high potential for success in business and /

! industry. Such individuals must have / .
1 1
;. successfully completed a Bachelor's degree or / et

/, equivalent (under 10+2+3 system) in any /
. . - - . . I

/ discipline from a University recognized by |

/ AICTE/ UGC/ AlU. Candidates appearing in the /

1 1

/ final year of their bachelor's degree are also /

/I eligible to apply. i
1

1 )

/I Admission to Post Graduate Diploma in /

/ Management programme (PGDM) is a three- ,'I

1
| stageprocess. '

Stage 1: Qualifying Exams
A valid score in the CAT / MAT /
XAT / ATMA / CMAT. Detailed
information on these tests can be
obtained from the advertisements
released in various national dailies
or from the respective institutions
/ organisations.

Stage 2 : Personal Interview
The dates for the personal
interview will be intimated to
short listed candidates through
e-mail and letter. Personal
interviews are also conducted at
various locations besides Jaipur.
Please check the website for
updates on interview Centre's.

Stage 3 : Registration
The admissions would be
considered final only after the

payment of registration fee (as
mentioned in the admission offer
letter). In case of withdrawal the
fee will be refundable as per latest
AICTE guidelines.



: Category 1: :
1 10% Gender Scholarship for Female Students 1
| |

Category 2 : :
20% Merit & Special Scholarship for 20 students (on |
first- come-first- served basis) :
e Extraordinary Achievements in Sports, Cultural, |
Parent in Armed Forces, Handicapped Students, |
Students from North-East States or J&K. :
B.Tech & BBA Students with 70-85%. |
e Open Merit Scholarship (Any 2 out of the following3 |
conditions to be met) :
Std XII-70% 1
Graduation - 60% !
MAT Score - 550 or CAT-50%ile or XAT-50%ile or :
CMAT Rank 5001-20000 or ATMA Score - 550 /

e e e e

e
L]

N\
: Category 3: :
I 25% CAT Scholarship for 15 students (on first- come-first-
: served basis) :
I e CAT Score of more than 60 percentile, butlessthan 70 Net |

7/

I Category 4:

: 40% Merit Scholarship for 10 students (on first-
| come-first- served basis)

: e B.Tech & BBA Students with more than 85%.

I e Open Merit Scholarship (All 3 conditions to be
| met)

: Std X11-75%

I Graduation-65%

I MAT Score-625 or CAT-65%ile or XAT-65%ile or
' CMAT Rank 1-5000 or ATMA Score - 625

\
: Category 5: :
| 50% CAT Scholarship for 5 students (on first- I
I come-first- served basis) I
: e CAT Score of more than 70 percentile, but less :
: than 80. I

|

1
: Category 6: |
: 75% Scholarship for 3 students (on first- come- :
| first-servedbasis) I
| e CAT Score of 80 percentile and above :
l .
\ /
roT T T EEEEEEEEEEEEEEEEEEEEE T N
| 1
| Category 7: I
I 100% Scholarship for 2 students (on first- come- I
: first- served basis) :
| ¢ Son/Daughter/Grand-son/Grand-daughter of I
: Martyr / War Hero (direct line descendant only, :
I notcousin/relative, etc) I
I\ ____________________________ /l

Note:

e All scholarships are on the basis on tuition fee only. *

» All other fees shall remain unchanged. *

* No two scholarships can be combined.*

e All scholarships in categories 2, 4, and 7 will be reviewed by
Committees. *

Education Loan

[ILM has also partnered with the bank to make the procedure
to make the education loan easier for students, with the aim of
helping student bridge the gap between the cost of the
programme and students ability to pay.
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Our Programmes

JAIPUR
[ILM Academy of Higher Learning, Jaipur

DELHI
[ILM Institure for Higher Education, Lodhi Road

DELHI
[ILM Undergraduate Business School, Lodhi Road

GURUGRAM
[ILM University,Gurugram

GREATER NOIDA
[ILM Graduate School of Management, Greater Noida

GREATER NOIDA
[ILM College of Management Studies, Greater Noida

GREATER NOIDA
[ILM College of Engineering & Technology, Greater Noida

LUCKNOW
IILM Academy of Higher Learning, Lucknow

PGDM (Affiliated to AICTE)

PGDM (Affiliated to AICTE & Accredited by SAQS)

BBA in Entrepreneurship in collaboration with
the SBS Swiss Business School

Bachelor’s in Business Management
in collaboration with Monroe College, New York

Humanities & Social Sciences
Management

Design & Fashion Technology
Law

PGDM (Affiliated to AICTE, AIU &
Accrediated by NBA)

PGDM (Affiliated to AICTE)

B.Tech
M.Tech
MBA

PGDM (Affiliated to AICTE)
PGDM -Finance (Affiliated to AICTE)
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IILM ACADEMY of
HIGHER LEARNING

Jaipur Campus

35/95, RHB Colony, Sector-10, Kumbha Marg, Pratap Nagar
Sanganer, Jaipur-302033, Rajasthan (India)

Tel.: 9214358828/29 | Telefax : +91-141-2791160, 2794050
Email : admissionjaipur@iilm.ac.in | Web : www.iilmjaipur.ac.in




